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Vincere la stida dell' Internet Ut Things
con i Big Data

Lreare valore nell 10T con gli Analytics
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SAS Innovation Practice

WE FOCUS AND ADDRESS THREE MAIN KEY MARKET AREAS THAT HAVE THE
HIGHEST GROWTH RATE IN THE NEXT THREE YEARS AND WHERE WE ARE ABLE
TO EXPRESS MEASURABLE VALUE
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loT World Markets
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loT Italilan Markets
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How to Return on Investment?
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Smart Car Data Monetization: OCTO Telematics

Driving behaviour data recorded (in billion kilometres)

Monetizzazione del patrimonio
ocTo informativo OCTO framite
I'identificazione del drivers’
behaviour.

OCTO puo offrire servizi analifici a
valore aggiunto sul mercato
assicurativo e su mercati limitrofi
generando uno stream di ricavi
iIncrementale rispetto al core
business.
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Source: PTOLEMUS, Progressive Insurance, Octo Telematics, Allianz, Allstate, Wunedli, Insure the bex, Insurance Daily, Real

Insurance, Moody's, World Economic Forum, California Depariment of Insurance, News Assurances <) SaS



Smart City Data Monetization: CityPay-ID

Modello universale esportabile in ogni contesto pubblico che prevede un
pagamento e/o acquisto di servizi e la necessita di tracciarli.

La soluzione (WEB+APP) consente al cittadino di intrattenere con la PA
rapporti piu semplici, guidati e su una piattaforma unica.
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Smart City Data Monetization: CityPay-ID

OOOOO

« C i [ 83211.97.23
CITYPAY

La facilita di utilizzo del Portale 1o fa
diventare un canale privilegiato di
accesso e colloquio con la PA anche
nei rapporti non finanziari ma di
relazione sociale e pubblica, mettendo
a disposizione dell'Ente dashboard
tematici (sviluppati con SAS Visual
Analytics) su abitudini del cittadino, per
meglio adattare i servizi proposti alle
sue necessita, anche in modo
preditfivo.
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loT World Markets (2)
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$ TRILLION IS THE POTENTIAL
ECONOMIC IMPACT OF IOT
IN 2025
[SOURCE: MCKINSEY]
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Manitoring and managing illness, improving
weliness

Energy management, safety and security,
chore automation, usage-based design of
appliances

Automated checkout, layout optimization,
smart CRM, in-store personalized
promations, inventory shrinkage prevention

Organizational redesign and worker
monitoring, augmented reality for training,
energy monitoring, building security

Operations optimization, predictive
maintenance, inventory optimization, health

and safety

Operations optimization, equipment
maintenance, health and safety, loT-
enabled R&D

Condition-based maintenance, reduced
insurance

Fublic safety and health, traffic control,
resource management

Logistics routing, autonomous cars and
trucks, navigation



Other IOoT Initiatives @SAS

RN
CONNECTED CAR + WEARABLE SENSORS: O
CUSTOMER ENGAGEMENT AND CUSTOMER N
INTELLIGENCE L
\J
INDUSTRY 4.0
STOCK REDUCTION, QUALITY IMPROVEMENT,
CUSTOMER SERVICE
#
4
7

FOOD + AGRICULTURE:
PRECISION FARMING AND FOOD SECURITY
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