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Re-thinking the Space.
Il Workplace che crea valore

a brand of

horineanice



<.

Lombardini22
DESIGN THINKING
[ [ [ [ A h 1 ) h
® ® ® @ ® © @ @
oD '_f? ',{: Bl ':1}.;‘7;:: ~r DESIGN o
2B LIVING CE DEGW eclettico almos

2

¢ E vil Engineering Workplace Hospitality & Interior Building Physics

A. Suarez A. Suarez - D. D’Alessio R. Cereda Consuhancy & DeSIQn Luxury De5|gn E. Siciliano

A. Adamo I. Rebosio - G. Varsavia

@ ®
5 P
F-y LAPDC

Branding &
Communication Design

Data Center
Design & Construction
D. D’Alessio

Project & Construction
Management

M. Amosso

R. Cereda




N\

In ogni situazione il focus e piu ampio di
quello progettuale. E necessario fare un
passo indietro per guardare il contesto da
lontano.

DEGW



TREND SPAZIO UFFICIO
Up to 02 . 2020
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Microsoft - Welcome Area




EY — Welcome/Flexibility
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SKY - Lounge Bar
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Dal 1° marzo 2020
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Svago

Retail 2

P ———

e ag Ufficio |[g_ef}

| | VALORI
[ Pri\/lq’[o ] [Senso di oplpc:r’renenza]
[ Fomliglic: ] Tecltm
: Codivlisione
Busi%ess

DEGW



DEGW

Aree interessate

Health and Safety
CSD (RSS, RSPP, Medico del lavoro)
Sostenibilita
(professionisti LEED, Sustainability Manager, R&D)

Q s e
ST

A3k 0 Ingegneria
'_ ' (MEP, HVAC, IT, Lighting, Acustica)
o\ /0. Tecnologia

o\—0 (Data Analysis, Computational, Innovazione e Sviluppo)

= Change Management

C= (Change Manager, Community&Communication Manager)
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DEGW

La Vision
Road Map

(O STEP 1
O STEP 2
(') STEP 3

Analisi del patrimonio
Immobiliare

Survey on line
“WORKPLACE FUTURE SURVEY”

Definizione Vision Strategica
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Strategia
immobiliare
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DEGW

People, Place, Process

GRALZIE

a brand of

Lombardini22
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